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“In the beginning you laid the foundations of the earth,

and the heavens are the work of your hands. They will perish,
but you remain; they will all wear out like a garment.

Like clothing you will change them and they will be discarded.
But you remain the same, and your years will never end.

The children of your servants will live in your presence;

their descendants will be established before you.”

—PSALM 102:25—28

Life. It’s filled with wonder and discovery, and it’s defined by
change—as you probably know all too well. Yet for most women,
change is both a comfort and a curse.

As a young teen, I (Vanessa) remember how intrigued I was by
all the older girls racing through the halls at school—each so unique
and varied in appearance and stature. I couldn’t help wondering
how I was going to turn out. Who was I becoming? What chal-
lenges lay ahead for me? How would I handle the many changes I'd
encounter as a woman? Most important: How would I fit into that

vast sea of faces?
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Change certainly defines my life. Holding down a family and a music career
involves more challenges, surprises, and changes than any person could
ever want. Yet through it all, I've learned to lean on Jesus Christ—the one
Person who never changes—for comfort and direction.

I grew up in a Christian home in Cincinnati, Ohio, listening to Amy
Grant—and imagining one day having my own recording career. I'll never
forget what my sister once told me. She came to me one morning and said,
“I had a dream. In it, you were on stage singing with Amy.”

My response: “Yeah, right—whatever!” Then I sort of put it out of my
mind. But a few years later, my sister’s dream became reality. After I signed my
first recording deal and released my first album, Don’ Let Me Go, 1 received a
phone call from—guess who? That’s right—Amy Grant’s managers!

They asked if I'd audition for her Heart in Motion tour. So I did, and
they liked me—and the rest, as they say, is history. My life began to change
in dramatic ways. Not only did I get to tour with my favorite singer—I
was a backup vocalist and choreographer—but my own music career really
began to take off.

Many years later, my greatest goal as an artist is something that has

never changed: I want people to walk away after my concerts feeling excited
about their faith. I want them to see the world from a new perspective—
God’s perspective.

I want people to see that I have hurts and struggles, too. But I've learned
to pick up and move on. Through it all, God is always faithful.

CLEANSING BREATH

my thoughts, thirsts, thanks. . .

EXHALE

/
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my confessions, conversations, connections. . .

25






Natural Home Magazine
Product Artist and
Department Designer



Department
Design



N

J—

BARBOUR

P UBULISHING

SUMMER/FALL 2003

NEw RELEASES & COMPLETE BAcCKLIST



Barbour Publishing, Inc. is more than just a company selling
products. We are people with a mission and a vision—and we
each play a role, whatever our tasks may be. We work together
in every part of the company, from the ground up, to provide
you—and each customer who walks in your door—the best

products at a great value.

Mission
Our mission is to publish and
distribute inspirational products
offering exceptional value and
biblical encouragement to

the masses.

Vision
Guided by integrity, we will
energetically pursue and develop
authors, products, markets,

and methods to expand our

leadership in Christian publishing.

“When I look at the

sheer volume we print,
1 think of all the lives
that will be affected
positively—that
challenges me to achieve
the best value possible.”

David Applin
Vice President of Production

T love the fact that
every day I'm a part
of sending out products
that help people draw
closer to God.”

Mariann Smith
Pick/Pack Supervisor

It’s a great joy talking
with the folks in the
stores and helping them
select product that will
give their customers

the best value!”

Lolita McDowvell
Telemarketing Representative

As I see projects
through the editorial
process, I am reminded
that each book has the
potential to touch
individual lives in
ways that I can’t even
begin to imagine.”

Kelly Williams
Managing Editor




Devotional
Journals

Best-selling devotionals

become best-selling
devotional journals!

See pages 7-9

“Who Drives
You Crazy?”

Here’s a deal that will drive

your sales crazy!

See pages
10-11

Ri‘vez‘ing

Fuction
Setting the pace
for mystery and
. suspense, our fiction
pages titles will have your
24-30

customers guessing
at every turn—and
coming back for
more! Check out
the Fiction Retailer
Advantage with
special billing,
discount, and
automatic shipment.

Inspimz‘ional

Library

An inspiring value in both
the original paperbacks
(only $4.97) and the new
padded-hardcover gift
editions (only $9.99)!

See pages
55-57

See pages 12-13

Young

Reader’s
Christian
Library

Back by popular
demand with a new,
exciting look!

See pages 2-3

Christmas

Promotions
With our best deal,

you can't lose!
50% discount. . .
120-day billing. . .

Free freight
in and out. . .

Check out our
separate Christmas

products flyer or
call for more details.
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Look for the
RETAILER ADVANTAGE

45%
FREE FREIGHT
60-DAY BILLING

Unless otherwise indicated, any time
you see “Retailer Advantage” in this
catalog, it means you'll get these
great terms. Most Retailer
Advantage packages also include
special merchandising aids.
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