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ADVOCACY UPDATE- March 2011
State Update

This Tuesday, March 29th the American Cancer Society State Lobby Day is bringing the voices of cancer patients to the Statehouse to talk about lifesaving issues that will truly make an impact in the fight against cancer in Ohio.

With Ohio’s fiscal crisis, continued funding for important tobacco prevention programs including community education grants, the Ohio Tobacco Quit Line and tobacco cessation programs could be in jeopardy. 
One way to help fund these programs is to increase the taxes on snuff, dip, and chew or “other tobacco products” (OTP). By increasing the cost, other tobacco products become less appealing to youth and the revenue generated could be used to fund prevention and cessation programs and other state funding needs.

In addition, increasing funding for Ohio's Breast and Cervical Cancer Program (BCCP) saves lives. The BCCP program provides life-saving breast and cervical cancer screenings for Ohio women who are uninsured or underinsured.
Early detection through mammography screenings provides the best chance of discovering breast cancer at an early stage, increasing chances of survival. However, many women face economic, geographic, cultural, and knowledge barriers that prevent them from taking advantage of lifesaving cancer screenings.  
Access to lifesaving breast and cervical cancer screenings makes a critical impact in the lives of women, ensuring that all women have access to screenings and treatments when they need them. 
Help us fight back by continuing to advocate for those affected by this horrible disease. Together, our voice is stronger and our message is louder. To register, call 1.888.227.6446 Ext. 8002 to today!
Thanks to each of you for all you do for ACS and the fight against cancer!
Federal Update
The U.S. House of Representatives spent four days last week debating HR1, a continuing resolution (CR) to fund the government through September 30 of this year. The bill cuts federal funding by almost $100 billion, and includes a five percent cut of $1.6 billion to the National Institutes of Health budget. The House-passed bill was sent to the Senate.

This legislation represents a major setback in the fight against cancer. Because of past federal investments, we are on the verge of making unprecedented progress in the prevention, detection and treatment of cancer in this country. But if federal cancer research funding is not sustained, the promise of recent discoveries may never become reality for people with cancer and their families.

The bill's severe cuts to the CDC budget would jeopardize the effectiveness of proven cancer screening programs such as the National Breast and Cervical Cancer Early Detection Program, which has provided 9 million mammograms and Pap tests to more than 3.7 million medically underserved and uninsured women in its 20-year history. The program, which can serve fewer than 1 in 5 eligible women under current funding, would be further hampered under the spending bill.

ACS CAN's grassroots advocates nationwide have sent more than 8,000 calls and emails into congressional offices in opposition to the funding cuts. ACS CAN calls on lawmakers to vote against this bill and make cancer a national priority by funding the groundbreaking research projects, lifesaving prevention programs and critical patient protections necessary to end suffering and death from cancer. 
ACS CAN has been involved for the past several months in an effort led by AARP and involving other trusted groups in the health care sector to provide non-partisan information to patients, providers, and the public about the Affordable Care Act. The effort includes the American Academy of Family Physicians, American College of Physicians, American Medical Association, American Nurses Association, Catholic Health Association of the United States, and National Community Pharmacists Association.

The groups intend to use their strong credibility to educate the public about the Affordable Care Act in a straightforward, easy-to-understand manner that is free of partisan overtones and political hyperbole. The main driver of this effort is a joint website that is being developed by a third-party vendor in close coordination with a staff workgroup from the participating organizations. The groups have selected the name HealthCareandYou.org and will be known as the Health Care and You Coalition.

The site will include general information about the law, details on how specific provisions apply in particular states, a timeline and glossary, and targeted information for people under 65, those who are age 65 and over, and small business owners. The site will serve as a resource for  patients, consumers, and health care professionals who want to learn more about the law and what it means for them. It will include links to other resources at the federal and state levels for those who want more information, and it will be continuously updated as the law’s implementation moves forward.

The effort will launch Tuesday, March 1, when the website will go live and coalition members will participate in a virtual tour of the site for the media. GMMB, the vendor that is coordinating the coalition efforts and that serves as ACS CAN's advertising agency, is pitching national and regional reporters about the tour. GMMB is also facilitating the distribution of a pre-recorded "audio news release" that will be sent to radio stations nationwide. The website will also be heavily promoted via Twitter and other social media channels.

